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Launched in 2000, SmartLife International was and is the pioneering
publication within the luxury lifestyle magazine sector.

Since those early days, the title has evolved and expanded from the
original vision and today covers everything from high-end travel, to
prestige cars, superyachts to private jets, premium food and drink to
bespoke tailoring and fashion, and the hottest new tech to the world’s
most exciting motorsports and events.

SmartLife International is a magazine that delivers to the super-
wealthy, fun-loving, jetsetter exactly what they want to read. Our
regulars include:

The world’s finest bars, hotels, golf courses, clubs, casinos and stores
The very latest supercars, yachts, jets and motorbikes

The most opulent world travel

The ultimate in international sporting events

The absolute pinnacle in food and drink, tailoring, watches and
jewellery
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Distribution

Heliports

Private Health Clinics (including Harley Street)

Corporate Gyms

Selected 5*Hotels

Male Grooming Salons

Valet Parking

Executive Limousine Hire

SmartLife International is also positioned in Prestige manufacturers’
showrooms and service centres including Bentley, Ferrari, Porsche,
Mercedes Benz and Aston Martin.

SmartLife International is available to buy in WHSmith and selected
newsagents.

Our intention in building this distribution model is to ensure maximum
penetration of the target audience whilst minimising wastage, giving
excellent value for your advertising £, $, € or whatever your favoured
currency is!

There is a detailed breakdown showing a selection of this distribution
on the following pages.
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Distribution (continued)

4
BRITISH AIRWAYS

In-Flight

In-Lounge _
Mercedes-Benz
Cathay HEATHROW L‘]?J!)o
WING LOUNGE - HONG KONG Emiral-es
American Airlines ADMIRALS LOUNGE - HEATHROW
ARRIVALS LOUNGE - HEATHROW
FLAGSHIP LOUNGE - HEATHROW ASTON MARTIN
BAA VIP SUITE - HEATHROW ASTON MARTIN
DIRECTORS LOUNGE - GATWICK
British Airways GATWICK
KLM Royal Dutch BIRMINGHAM A”A
Air France HEATHROW o O
AmericanAirlines
Aviance UK BIRMINGHAM
LUTON =
Signature Flight Services = BIRMINGHAM s;
8475
BMI HEATHROW
. . W
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Distribution (continued)

Private Jet Terminals

Heliports

City Gyms

Spitalfields Health and Fitness Club

Turf Club

Army and Navy Club
Bluebird Club

Brookes Club

Carlton Club

Cavalry and Guards Club
Civil Service Club

Club Quarters, Gracechurch
Street

Club Quarters, St Pauls
Colony Club

Farmers Club

Fox Club

Frontline Club

The Garrick Club

The very best

The George Club
Goodenough Club
Groucho Club
Lansdowne Club

London Capital Club
Mortons Members Club
Oriental Club

RAC Club

Raffles Club

Reform Club

Royal Overseas League
Royal Thames Yacht Club
Saville Club

Sloane Club

Bath and Racquet Club, Mayfair
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Distribution (continued)

4
BRITISH AIRWAYS

5* Hotels

CATHAY PACIFIC

Mercedes-Benz

Glasshouse, Edinburgh Twenty Two Jermyn Street @JI
Haymarket Hotel Westbury Hotel ?
Hempel Hotel Wyndham London Emlrares
Hilton Aldwych Waldorf

ASTON MARTIN

Allen & Overy
Barclays Head Office
BNP Paribas
Citigroup ”
Clifford Chance ®
Deutsche Bank Gym
Freshfields AmericanAirlines
Goldman Sachs, Petershill
Goldman Sachs, Shoe Lane ——
HSBC - 5th Dimension Health Club
Linklaters & Alliance
Merrill Lynch 36
Morgan Stanley (Fitness Cente)
Schroders
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Buy it for it’s loc
love it because it's |
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ROMAIN JEROME

4% APR

BOLLINGER

OUR WINTER PROMOTION IS NO

The new Yamaha MCR-040:
Perfect for listening to the blues...
% or the reds, or the greens.

Travel is mor|

Travel should intr|
business

The ideal venue for fast and sffcient
Hiton London Heathrow Arport s now of
clients and colleagues, whie seamies< Bl

As the only hotel with an exclusive Terminal 5 shuttle

plus a direct walkway to Terminal 4,

youllfind a tempting choice of bars and restaurants, a stylsh pool and a 24-hour gym,
just moments away from the runway.

Reconnect with premium business travel services.
Visit hilton.co.uk/heathrow or call +44 (0) 208 759 7755

@)
Hilton

London Heathrow Airport

® TAGHeuer
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RATE CARD - 2011

Inside Back Cover £3595

Inserts £POA
Sponsorship Packages £POA

Guaranteed Position 10% extra
Facing Matter 10% extra

*comprising cover image and cover line,
contents page billing, minimum two page editorial,
full page advertisement.

Please do not hesitate to contact one of the team if you have any
questions or wish to reserve space in the forthcoming issues. They can
be reached on 01323 636 000 or by email via mark@smartlifeint.com

Smartlife International

Partridge Publications (2000) Ltd
Gloucester House

Gloucester Mews

Eastbourne

BN21 4XH

www.smartlifeint.com

The very best in life for
those who can afford it...

Information correct at time of press 1/12/2010. Distribution may be subject to change, please call for latest breakdown.






